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elcome to Destination Asia… and to our team of travel professionals. �is is the sixth edition of the 
Destination Asia Corporate Profile. Since the inaugural version in 1996 - our first year in business - the 
company has grown to become the leading destination management company in Asia with full service 
operations in �ailand, Vietnam, China, Japan, Hong Kong, Singapore, Indonesia, Malaysia, Cambodia, 
Burma and Laos.

W
�e key personnel highlighted in this 
document are at the heart of this tremendous 
success because the old fashioned concept of a 
“family business” has been the basis of 
Destination Asia since its inception. 

We have no outside shareholders or directors, 
nor equity relationships with international 
travel conglomerates … so that our ‘staff 
ownership’ principal can respond to the needs 
of our clientele using the best of local creative 
talent in combination with our “world’s best” 
international travel managers. 

�is local ownership empowerment extends to 
all levels of staff; the result being a drive to 
create unique and cost effective travel 
products and services that is unequalled 
anywhere in the world.

Destination Asia’s partners are you, our 
present - and future - customers, from 
international tour wholesalers and tour 
operators to cruise lines to major corporations 
using travel as an incentive for excellence. 

Our own standards of excellence are designed to achieve one goal: to ensure that your clients are totally satisfied with 
their travel experiences while in Asia, and will return again and again … after recommending our mutual services to 
friends and business associates.

Asia remains not only one of the world’s most exotic travel destinations but also one of the most affordable. Nowhere else 
can our clients receive the superb level of service, among the world’s natural and cultural wonders, at the value currently 
on offer.  Asia really is the destination of the future.

In our ever changing world, with the challenges all international companies must face in 
the dynamics of world commerce, there will always be one constant in Asia: Destination 
Asia and its old fashioned values of family commitment, product excellence and total 
support to our customers, will always be forefront in our service to you.

We look forward to working with you in all Destinations in Asia… with Destination Asia.

James Reed
CEO - Group Managing Director
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Who we are ...

T H A I L A N D

V I E T N A M

C H I N A

J A PA N

H O N G  KO N G  

 I N D O N E S I A

S I N G A P O R E

C A M B O D I A

M A L AY S I A  

B U R M A  

L A O S

Corporate
Prof i le

�e Destination Asia group is unique.

We are not only the first destination management company to specialize in 
Indochina operations, but we are also the first Asian based travel company to be 
owned by its employees.

We believe that the creative drive of our management, staff and shareholders to 
succeed will ensure that our clients - you - will receive the absolute pinnacle of 
personalised service and product delivery. Ultimately our goal is to assist you in 
expanding your market share and growing your business. Your success is our 
success!

About us ...

�e Destination Asia Group was formed in 1996. Experienced travel executives 
and managers saw a niche market opportunity for a travel firm that, being owned 
by its own staff, could provide travel services solely responsive to the needs of the 
client and not the whims of any international corporate conglomerate. 

We were encouraged by travel partners in all parts of the world who valued our 
knowledge and dedication to creative product delivery. In short, our clients and 
travel associates wanted a customer focused DMC... and we realized this could 
only happen if we, the staff, owned the company and created products we knew 
you wanted.

Destination Asia �ailand and Destination Asia Vietnam were the first units of 
the Destination Asia Group to be formed. From these two initial successes, 
Destination Asia China, Japan, Hong Kong, Cambodia, Indonesia, Burma, 
Singapore, Malaysia and Laos have evolved, further strengthening our association 
within the region.

Our company philosophy is simple. We will:

   • Provide on-site services that are the very best available in the market in each  
     destination and will never compromise on service standards;

   • Deliver a level of service that exceeds our clients‘ expectations;

   • Ensure the company’s products and services conserve the integrity of 
     the environment, respect the cultural heritage of the community and wherever 
     possible utilize locally-sourced components, thereby contributing to the 
     community-at-large.

Destination Asia has individual employee shareholders and management teams 
in each destination. Within the high parameters of service standards set 
amongst the group, each Destination Asia office is responsible for its own 
creative product development, delivery and statutory requirements. 

�is locally-based management philosophy ensures that each operation is 
not only a good corporate citizen, but by virtue of its local character, 
offers the very best experience possible to you and your clients.

Destination Management

Destination Asia provides destination management 
services for:

   • Incentive Houses

   • Cruise Lines

   • Convention/Exhibition/Conference organizers

   • Tour Wholesalers and Tour Operators

   • Corporate Meeting Planners 

   • Cultural, Art and Historical Associations

   • Business Travel organizers

Destination Asia’s client-focused services include:

   • A complete range of City and Overland Tours;

   • A comprehensive package of Cruise Ship support 
     services including transportation logistics, 
     port assistance, shore excursions, customs and      
     immigration assistance, pre and post-touring 
     options and embarkation and disembarkation 
     procedures;

   • A complete range of Incentive Travel services 
     including theme party design, unique incentive 
     tour programs, team building, chartering 
     arrangements, corporate gift design, dine-around 
     arrangements, entertainment co-ordination and 
     guest speaker bookings;

   • A state-of-the-art online internet reservations 
     facility  --  eDA --  for tour operators/ tour 
     wholesalers with a complete range of nett hotel      
     rates, tour and transfer rates, and Overland 
     Tour packages… all in a real time simple 
     booking process.

   • Chartering arrangements for private boats 
     and aircraft;

   • Complete corporate meeting, conference and      
     exhibition services including meeting 
     co-ordination, attendee registration, 
     spouse programs, hotel room block management 
     systems, cultural programs, educational tours, 
     audio-visual co-ordination and attendee database 
     management;

   • Soft adventure activities including trekking and 
     kayaking, eco-tourism experiences and local 
     community interaction programs, historical tours 
     plus art and museum tours and a full range of 
     sporting, fishing and golfing packages;
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�ur �sia
James Reed, had an eclectic career spanning numerous countries 
and a wide range of company management before becoming 
co-founder and CEO/Group Managing Director of Destination 
Asia, Asia’s most successful destination management company.

Originating in Canada, Jim received an Honors Diploma in 
Business Administration before assuming his first job in 1976 as 
the Executive Director of the Canadian Synchronized Swimming 
Association, in Toronto. Jim then moved to Australia in 1979, 
where he became a director of an international travel marketing 
company in Sydney. 

Jim subsequenly joined Shangri-La International in 1985, where 
he worked on the opening team of the Shangri-La Hotel in 
Bangkok and was involved with numerous award winning 
incentives and conventions. After 4 years in Bangkok, he moved 
to Hong Kong where he opened the Island Shangri-La Hotel. 
“My time with the Shangri-La was a great experience as the key 
to their success was always to provide the absolute best service to 
our clients, something which I now regard as the key to our own 
company’s success,” he said.

Jim joined Tour East in 1991 and was based in Bangkok 
as the Managing Director responsible for �ailand, Vietnam, 
Cambodia and Burma. He opened new offices in Saigon, 
Phnom Penh and Rangoon, and as such was one of the pioneers 
of the Indochina travel industry.

In 1996, Jim joined with several leading travel industry 
executives to form Destination Asia, now Asia’s leading 
destination management companies. He is very proud that 
Destination Asia has no outside shareholders and is totally 
independent from overseas airlines, international tour operators 
and outside interests.

Jim said: “We have diversified into inbound services for 
international tour wholesalers, cruise ship logistics and shore 
excursions and corporate travel/incentives and meeting events 
now across 11 Asian countries. We gauge our success on our 
customers’ success as we regard our clientele as ‘partners’ first 
before anything else.

“I believe in employee empowerment. �e creative drive to 
succeed when a company is owned by its staff is something that 
cannot be equaled by an international travel conglomerate. 
At Destination Asia, the staff is family.

James Reed
CEO/Group Managing Director

“Destination Asia has grown phenomenally from the 
two-country operation with which we started business in 1996.
I am - and I believe quite justifiably - proud of all that we have 
achieved to date but we keep a very close eye on our markets 
and our expansion has always been timely. We have never rested 
on our laurels and there are certainly more opportunities for us 
in Asia.”

In his spare time (of which there is little!) and when he is not 
traveling around Asia, Jim plays golf and dabbles in his hobbies 
of airlines, military and sports history, primarily ice-hockey and 
baseball...and collects museum quality toy soldiers.

“�ere is nothing more enjoyable than a day of golf, or a day 
at the beach, or a dinner with friends in one of Bangkok’s 
fantastic �ai restaurants,” said Jim. He also collects old airline 
memorabilia and Asian art.

“I love Asia. My heart and soul are in Asia. �e senses of its 
varied cultures have captivated me since I first arrived in 
�ailand in the late 1970s. But most of all I love its people. 
�e sense of peace and calm and of one’s place in the time of 
humanity continues to touch me. Asia is my life and it is now 
my home. It has almost been a mystical calling for me, 
as if I was always meant to be here, in Asia.

“Destination Asia is also proudly committed to the preservation 
of the environment, highlighted by the recent launch of the 
“Giving Back” CSR programs, our social charity initiatives to 
help the disadvantaged in our local communities.

“International travel is not only one of the world’s leading 
growth industries but a main forum for the people of the world 
to meet and understand other’s culture, life and traditions. 
Destination Asia is extremely proud of the role we play in 
bringing peace and understanding to the world and our future 
generations.”
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Pornthip (Addie) Hirunkate
Managing Director

Wanchai (Meng) Thavornthaveekul
Deputy Managing Director

�hailand

Welcoming more than 20 million visitors a year, �ailand is recognized as one of the world’s great travel destinations. Known in the 
past as Siam, this beautiful tropical country is a spellbinding blend of old and new, tradition and innovation, activity and tranquility.
Its bustling capital Bangkok is now the most visited city on the planet. And it’s easy to see why. For all its high-rises and modernity, 
Bangkok retains a charm not matched by any other city in Asia. �e country’s rich culture and traditions are in evidence in its countless 
markets, temples, temples, side streets, riverside restaurants and the day to day life of its easy-going people, fascinating and enchanting 
even the most seasoned traveler.

In short, �ailand has all the ingredients for a perfect vacation. And thanks to its year-round warm climate, there’s no such thing as a 
low season. For event organizers, �ailand is also an outstanding MICE destination. Backed by years of expertise, the meeting and 
convention facilities are world class, as are the hotels. And with Destination Asia’s award-winning staff on hand to deliver creative 
products with impeccable levels of service, events are guaranteed success.

At the helm of Destination Asia’s operations in �ailand is Khun Addie Hirunkate, a highly respected �ai national with a 
remarkable 40 years’ experience in the travel business. Born and raised in the exciting capital city of Bangkok, Addie began her career in 
tourism as a guide immediately after graduating in 1974. It was a position that allowed her to do what she loved most – bring her beloved 
�ailand to the eyes of the world. �rough hard work and devotion, Addie quickly rose through the ranks of one of the kingdom’s leading 
inbound operators, progressing to marketing manager before being promoted to country manager of �ailand.
 
In 1996, she left that post to co-found Destination Asia, a move that allowed her to fulfill her personal and career goals. “I love my 
country and would like others to know more of �ailand as well,” she says.
 
“�roughout my career in the tourism industry, I have strived with all my might to ensure �ailand is known internationally as a premier 
tourist destination and to have more visitors come here and enjoy my country.”
 
Addie’s commitment extends to �ailand’s travel industry as a whole, especially in the convention and incentive sectors. Her long-term 
association with the Tourism Authority of �ailand (TAT) and the �ailand Incentive Convention Association (TICA) has seen Addie 
hold the position of Secretary General at TICA, as well as a seat on the board. Her professionalism is widely acknowledged not only by her 
friends and industry colleagues, but also by the many thousands of satisfied clients she has known over the past four decades.
 
Addie’s staff see her as “a light, not a judge; a model, not a critic.” �is always charming lady responds in kind. “I’m so proud of our 
teamwork at Destination Asia, and I treat our staff as family, not just as employees.” She believes strongly in teamwork and trust. 
“You can buy people’s hands, but not their hearts – and that is where their enthusiasm and loyalty lie, which in turn fuels their ingenuity, 
creativity and resourcefulness,” she says.
 
Addie also seeks to serve the community. “I believe it is important to be involved in social work on a personal level and to bring that ethic 
to the company as well. For example, we currently sponsor 50 students in rural regions of �ailand as part of our program to help others.”
 
With her vision and dedication, Addie is clearly a valuable asset not only to Destination Asia but �ailand’s tourism industry as a whole.

Khun Meng, Deputy Managing Director of Destination Asia �ailand. is widely regarded as one of the kingdom’s leading 
practitioners in designing unique and creative programs for international incentives, most being Fortune 500 companies.
 
His forte is creating events that incorporate �ailand’s famous sites and landmarks so that overseas participants can actually experience the 
culture of �ailand hands-on.
Khun Wanchai is a great ambassador of his country. “I am proud of �ailand and its unique traditions and history and I feel it is my duty 
to showcase our culture to our clientele so that they in turn will promote �ailand As THE corporate event destination in the Far East,” 
he said.
 
Khun Meng is a leader in the �ailand MICE industry who empowers his staff to “think out of the box” and create one-of-a-kind events 
that are remembered by corporate participants ... forever!
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�ietnam
Paul Levrier

Managing Director 
Ian Clark

General Manager

Any mention of Indochina invariably evokes romantic images of a bygone era, French colonialism, nationalism and a long 
struggle for freedom. �e region’s trials and isolation have merely added to the mystique of Indochina. Having overcome the many 
twists an turns of history, Vietnam - the largest of the Indochinese countries – is now poised to take centre stage as one of the most 
enthralling tourist destinations in Southeast Asia. 

Quite simply, Vietnam has it all. From kayaking around limestone karsts in wondrous Halong Bay; to exploring the magnificent 
Cham ruins of the 14th century at My Son; from the historic tombs of the Nguyen Dynasty’s emperors in Hue; to the pristine 
beaches of Danang. No other DMC has the experience and proven service history of Destination Asia in Vietnam. Our creativity 
and delivery is unsurpassed and we will continue to provide you with the finest service in a country that is so close to our hearts.

Paul Levrier, Managing Director of Destination Asia’s office in Vietnam, has been central to the success of our operation in that 
country. He is also an integral part of the Destination Asia family. Paul first visited to Vietnam in the early years of ‘Doi Moi,’ or 
the government’s economic reforms launched in the 1980s, and has followed the changes with personal and professional interest 
ever since. Even from an early age, Paul had a deep interest in Southeast Asian culture and went on to study both Bahasa Indonesia 
and Cantonese before leaving Australia for a two-year stint in Asia that would change his life. As is so often the case with young 
travelers, Paul was captivated by Asia’s special allure and found himself unable to resettle on his return to Australia.
 
“At the time, people were telling me that I was wrong to give up my wonderful Sydney lifestyle to return to the unknown of 
Vietnam. However, as far as I was concerned, the daily challenges that lay before me and the obvious potential of Vietnam as a 
travel destination were irresistible and to this day I have no regrets,” he says.
 
Working initially as leader of small tour groups, Paul was able to study his homeland in close detail while indulging his passion for 
cultural photography. �anks to his unique experiences in Vietnam, Paul was recruited by Destination Asia on its formation in 
1996. As the company grew, so did the opportunities and it wasn’t long before Paul had risen to the position of managing director.

Paul has also been integral in exploring other avenues for the company and was the driving force behind the formation of 
Destination Asia Cambodia in 1999. He also creates all our branding and promotional materials. His enthusiasm for the future of 
the region is as strong as ever and he looks forward to the challenges and rewards that lay ahead.
 
“�ere’s something deeply alluring about the exotic experiences one encounters in Indochina. Often intense, sometimes 
overwhelming, but as a romantic, its sometimes tragic past gives way to a new-found era of peace and relative prosperity,” he says.
 
“Vietnam is poised on the edge of an exciting future. How could I not want to be a part of it?” His love affair with the region is 
clearly far from over.

After a fortuitous meeting with Destination Asia CEO Jim Reed in Bangkok and expressing a strong desire to live and work in 
Asia, Ian Clark saw his hopes fulfilled in June 2013 when he was appointed General Manager of Destination Asia Vietnam based 
in Ho Chi Minh.
 
Earlier, Ian had worked for one of the USA’s largest inbound operators/ DMC’s - American Tours International. From his base 
in Los Angeles he was responsible for the overall product and procurement functions for the company, with special focus on 
New York, Boston and Las Vegas. He then spent seven years as head of product and contracting with the Travel Corporation 
based in Sydney. 

�rough his work with global hotel brands such as Radisson and Hilton, Ian has gained considerable experience of hotel 
management, sales & marketing, and customer service. He knows what it takes to deliver and exceed client expectations.
 
“I am truly fortunate to now be living and working in the great city of Ho Chi Minh (Saigon). My passion is finding new bespoke 
products for our global clients and delivering these in a professional and culturally sensitive manner. Creating a point of difference is 
critical in an increasingly homogenized world. Vietnam is an amazing place and I am extremely proud to be part of the 
Destination Asia team here.”
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�hina
Linda Wang

Managing Director 
Forrest Wang

General Manager Outbound Division

China is the travel industry’s sleeping giant, a vast wonderland of tour destinations, from natural and man-made splendors to 
majestic imperial palaces, colorful folk customs and some of the most extraordinary futuristic buildings on this planet.

Since opening its doors to mass tourism a decade or so ago, China has become the world’s third most visited country. To meet this 
demand, hundreds of five-star hotels have been built in all the major destinations, along with dozens of airports.

Beijing, along with Shanghai and Xian, are the three major tourist cities. While the Great Wall, Forbidden City, Summer Palace 
and Temple of Heaven all capture Beijing’s long and colorful history, the city itself now boasts trendy shops and western-style bars.
Shanghai, meanwhile, has become China’s most cosmopolitan city and the centre of commerce. Xian on the legendary Yellow River 
is where the amazing Terracotta Warriors and Horses of Emperor Qin Shihuang were excavated.

Cruises on the Yangtze, China’s longest river, take visitors through eleven picturesque provinces and cities. Visible from the river’s 
source on the mysterious Qinghai-Tibet Plateau is snow-capped Mt. Everest and heavenly Namtso Lake. �e lower Sichuan Basin 
is the home of giant pandas.

Vast and complex, yet endlessly fascinating, China is a destination not to be missed.

Hailing from a remote village in Sichuan province, Linda Wang has gone on to become one of the country’s most respected travel 
professionals. Her career began with Bamboo Garden International Travel Service, which enabled her to travel extensively across 
China and gain a deep knowledge of China’s innumerable attractions.
 
With her excellent English language skills, Linda quickly progressed to the position of country manager for a major USA wholesaler. 
Before joining Destination Asia, Linda worked with another prominent DMC, enabling her to combine her experience of wholesale 
business with an intensive period of MICE management.
 
Since joining Destination Asia in 2006, Linda has drawn upon her extensive China product knowledge and keen understanding of 
the DMC industry to expand the China office and lead a team that is adept at managing corporate events for up to 1,000 guests as 
well as creating a bespoke itinerary for discerning leisure travelers.
 
With a strong client focus and a passion for showcasing the beauty and wonder of her native land, Linda is ideally placed to bring 
out the best of China for the country’s growing number of visitors.

A graduate of Curtin University in Perth Australia, Forrest Wang has enjoyed a career rich in leadership roles in IT, law, 
management consulting and investment over the past 20 years. His broad range of experiences has given him a deep 
understanding of the new challenges facing today’s tourism industry.

Born in Beijing, Forrest has witnessed at first hand the city’s development from political and cultural capital to an international 
metropolis. Despite these enormous changes, he remains a constant in the city and country he loves.

Forrest began assisting Destination Asia back in 2007, later joining the company formally in 2012 when he founded its first 
Outbound travel division. During the past year or so, Forrest has proved a huge asset for the company, using his long experience 
and knowledge of the travel business to motivate his staff and keep his customers truly satisfied.
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�apan
Jarrod Stenhouse

Managing Director 

Japan is a remarkable country, rich in ancient traditions and culture, yet at the cutting edge of technology and innovations. 
�is is where kimono-clad geishas and the timeless temples and shrines of Kyoto and Nara meet Japan’s famous bullet trains and the 
quirky east-west fashions of the country’s pop culture. Here too are ultra busy cities like Tokyo and Osaka with their countless 
skyscrapers and pulsating nightlife. �en there are the vast areas of stunning wilderness and mountains with ski resorts such as 
Niseko in Hokkaido, legendary Mount Fuji and the country’s famous hotspring network. �e islands in the south are famous for 
their scuba diving opportunities. Unknown to many, Tokyo’s restaurants have earned more stars in the Michelin guidebook than any 
other city in the world. At the same time, the delicious local cuisines win admirers for the quality of their ingredient and the delicate 
nature of their preparation. It is this incredible array of contrasts that makes Japan such a fascinating and popular travel option.

Jarrod Stenhouse’s passion for travel, especially around Asia, has developed from a pastime into a profession and he now heads up our 
country operations as the Executive Director of Destination Asia Japan. After studying business in his native Australia at the Royal 
Melbourne Institute of Technology, Jarrod headed off to Japan in 2003 and promptly fell in love with the country, throwing himself 
into studying the language.
 
He then spent three years as a tour manager, the perfect position to combine his love of travel and Asia, leading small groups through 
China, Mongolia, South East Asia and, of course, Japan. During this period, Jarrod was able to experience at first hand the natural 
wonders of Japan, from the arctic wilderness of the Shiretoko Peninsula in Eastern Hokkaido, down to remote Yakushima Island in 
Southern Kyushu, which opened his eyes to the the country’s enormous tourism potential.
 
Says Jarrod: “Everyone knows Japan’s ‘golden route’ of Tokyo, Hakone/Mt. Fuji and Kyoto - and rightly so, for they live up to their 
billing as the country’s must-see’ places. However, during my travels here, I discovered so many other amazing places and people…
from hiking the Japan Alps to ice festivals in Sapporo, skiing in Niseko and taiko drumming on Sado Island. “I realized that Japanese 
tour operators were only promoting a very small part of what Japan had to offer - and that’s when I decided I wanted to help show the 
rest of this amazing country to the world.”
 
�anks to this specialist knowledge, Jarrod was appointed manager for a Japanese tour operator which saw him dividing his time 
between Japan and the UK designing and managing tours on the four main islands of Honshu, Hokkaido, Kyushu and Shikoku.
He was then appointed East Asia regional manager for a large adventure tour operator based in Bangkok, followed by a move back to 
Tokyo to work as the product manager for a prominent DMC. Equipped with a wealth of experience in management positions, Jarrod 
leapt at the chance to take the reins at Destination Asia’s newest country operation.
 
“It is a very exciting time to be involved with Destination Asia in Japan. �ere are so many amazing opportunities and experiences 
that this country has to offer and we look forward to showing you our Japan,” he says.

JA
PA

N

19

D
ES

T
IN

AT
IO

N
 A

SI
A

18



�ong Kong
Katie Buxton

General Manager 

Hong Kong, the former Crown Colony of the UK, is the financial nucleus of Asia and the pursuit of commerce is central to all 
facets of life. It possesses a diversity unbeknown to many that includes lush green countryside on Lantau Island and walking trails to 
the summit of the famous Peak which provides a breathtaking vista of Hong Kong and the outlying islands.

Outside of the central business district, Aberdeen is a sheltered cove that is home to a historical fishing village, and a floating 
restaurant serving superb sea food cuisine. Repulse Bay on the southern side of the island has fantastic beaches. Alternatively, one can 
hop on a Star Ferry to Tsim Sha Tsui for spectacular views of Hong Kong’s famous skyscrapers.  

Hong Kong is also the shopping capital of the Far East, thanks in part to its zero import tax policy. �e variety of international 
brand names – displayed in retail shops that are works of art themselves – is mindboggling, and these are always interspersed among 
traditional Chinese medicine shops, PRC arts and craft stores, the ubiquitous noodle shops, world class tailors and a dazzling array of 
“on every corner” luxury watch outlets that remind you of Switzerland.

�e Hong Kong Convention Centre, right on the shore of Victoria Harbour, is one of the best in the world and with famous hotels 
ringing the harbor it presents an almost perfect location for any type of MICE event. �e finale of any visit to Hong Kong- be it as 
a holiday traveler or a Incentive winner – of course is the eclectic evening cruise on the Harbour, gazing at the incredible array of 
skyscrapers with Victoria Peak as the backdrop... the New York City of Asia. 

An Australian national, Katie Buxton brings a wealth of travel, business and management expertise to her role as 
General Manager of our Hong Kong office.
 
A passion for travel has always driven Katie’s career choices. Armed with a Bachelor’s Degree in Business, Catering and Hotel 
Management, Katie set off overseas for work and adventure, travelling extensively throughout Asia and Europe. Settling in London, 
she spent four years working as an event manager in one of the city’s top five-star hotels, managing some of the most exclusive 
clients and organizing some of the hotel’s most extravagant events.
 
On her return to Melbourne, Katie continued to expand her events experience while working as an account director for a corporate 
incentive and conference organization. In this position, Katie devised, planned and implemented incentive travel programs for 
some of Australia’s biggest and best known brands. Using her superior organizational skills, travel knowledge and impeccable 
attention-to-detail, Katie managed small and large groups and events in some of the most exciting and challenging travel 
destinations in the world. 

It is this extensive multi-faceted client-side experience that has equipped Katie with a unique insight and sound client-side 
understanding of the DMC business. She brings to Destination Asia a strong operational know-how, a thorough understanding of 
the travel and incentive industry and a hands-on, “can-do” approach that is primarily focused on customer service and provides the 
best possible client outcomes.
 
Katie’s strong background in hospitality and her love of food and wine has taken her to some of the world’s best hotels and 
restaurants. It is this passion that drew her to Hong Kong, both as a travel destination, and as the place  she now proudly calls 
home. Katie is constantly enthralled by the sheer style and magnitude of the experiences that Hong Kong has to offer. With over 
10,000 restaurants on her doorstep, she’s never short of a dinner plan and when she’s not out enjoying Hong Kong’s dining and 
cultural attractions, Katie will be indulging her passion for shopping.
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�ndonesia
Ketut Sediya Yasa

Managing Director 
Andreas Joerg Grosskinsky

General Manager

A vast country whose sprawling archipelago of 17,508 islands extends thousands of kilometers between Asia and Australia, 
Indonesia has much to offer visitors, from natural beauty and historical heritage to cultural diversity and all kinds of leisure activities. 
�e island of Bali, with its tropical beaches and vibrant local Hindu community, is unquestionably Indonesia’s most famous 
attraction. �e neighboring island of Lombok has a different character but is no less charming. Pristine beaches can be found in less 
developed areas like Karimunjawa, the Togian Islands and the Banda Islands. Other popular attractions include the country’s 50 
national parks, six of which are World Heritage listed. Here, visitors can encounter remote mountains, volcanoes and jungles teeming 
with wildlife and biodiversity. 

�e natural ecosystem is well preserved in these reserves, thanks in part to the fact that only 6,000 of Indonesia’s islands are 
inhabited. Sulawesi’s Bunaken marine park offers some of the best dive sites in the world, boasting more than 70% of all the known 
fish species of the Indo-Western Pacific. �e richness of Indonesia’s cultural heritage is reflected in countless temples, including 
Borobudur, site of the world’s largest shrine, and the 719 languages used across the archipelago.�is is a country of endless 
delights and almost limitless potential.

Ketut Sedia Yasa was born in the high mountain village of Munduk, and grew up surrounded by the fragrant coffee, vanilla and 
clove plantations of northern Bali. Drawn later to the south of the island by a career in tourism, Yasa quickly asserted himself as a 
senior guide, then manager in cruise ship operations and logistics. �rough his extensive knowledge of the ‘lesser-known Bali.’ Yasa 
plays a key role in developing new tours and activities for Destination Asia’s quality-conscious clientele on this paradise island.
 
He says: “Working with Destination Asia is a way for me to show people the true Bali. I am so proud to be part of such an 
established DMC, Working with a team of guides and drivers of such a high caliber is of great importance to me. Destination Asia 
is a ‘family business’ and as a team we take great pleasure in opening the doors of my country to our clients – our extended family – 
and offering them a unique and intimate experience of the country that we are so passionate about.” With its innovative approach 
to tourism, a constant drive for perfection, and a heightened respect for local culture, Destination Asia Bali has become a clear 
leader in its field.
 
Says Yasa: “Bali is often seen as a beach destination and while its beaches are amongst some of the world’s best, there’s much more 
to be enjoyed. Destination Asia is committed to providing experiences that enrich both our clients and the Balinese community. 
For example, we encourage our clients to meet and spend time with the local people and children in schools, temples or villages, 
and by attending local festivals, or discovering Bali’s unique cuisine. “Anyone coming to Bali would be missing out if we weren’t 
showing them the real island!”
 
Yasa, who was promoted to general manager in 2007 and now holds the position of managing director, adds: “�e island’s hotels 
are also a match for anywhere in Southeast Asia.” Apart from overseeing the company’s highly trained team of guides, drivers and 
reservations staff, Yasa also coordinates operations across the farthest corners of the Indonesian archipelago.

Andreas Grosskinsky, a German national, has been the General Manager of our Indonesia office based in Bali since mid-2013. 
He began his career in the hotel industry as an apprentice in a small town in South Germany, transferring later to New Orleans, 
Louisiana, where he gained valuable experience as a management trainee before returning to Germany to head the concierge 
department at Park Hyatt, Hamburg.
 
During this period, he also attended a hospitality summer program at Cornell University, Ithaca, New York, which earned him a 
diploma in hospitality management. Pursuing a career path based on inbound tourism, Andreas was offered an opportunity to 
relocate to Asia as general manager of Uniteam Tours & Travel in Yangon, Myanmar. In this position, he set up a comprehensive and 
successful inbound program for the company focusing on the European market.
 
After three years in Myanmar, he took on a new challenge to revitalise the inbound division of DNATA, one of the Middle East’s 
largest travel corporations, in Muscat, Oman, where he was appointed as manger of Gulf Ventures. During a three-year posting, 
Andreas and his team created some truly innovative customized tour programs for FITs and MICE groups. He then moved to Kuala 
Lumpur as general manager of Diethelm Travel Malaysia’s inbound division, leading a team of 120 in five domestic offices.
 
It was with this background of expertise in inbound travel and contracting that earned Andreas his current position as 
General Manager of Destination Asia Indonesia. IN
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Robert W Guy CMP
Managing Director 

Meilin Tay
General Manager

�ingapore

The island of Singapore is located just north of the Equator at the Southern tip of Peninsular Malaysia. It is located at the 
narrowest point of the Straits of Malacca, the maritime gateway between the Indian Ocean and the South China Sea. 

�omas Stamford Raffles stepped ashore in Singapore in 1819 to establish a remote British outpost. Populated by Chinese, Malay 
and Indian migrants, the colony grew quickly and prospered as commodity products like rubber and tin became important in the 
world economy. Modern Singapore has developed with amazing and creative solutions involving almost all aspect of the lives of its 
5.5 million residents. Singapore's Changi Airport and Singapore Airlines have become global icons in aviation to match the seaport 
extending Singapore's influence worldwide.

Today’s skyline of the city ranges from the historic Raffles Hotel to the modern 2,200 room Marina Bay Sands overlooking the 
innovative Gardens by the Bay which showcases tropical blooms and flora from the entire Pacific basin. 
�e Singapore River and Marina Bay provide excellent opportunities to view the city and to travel on the waterways via bumboat 
or water taxi makes an exciting trip to night spots and eateries at Boat Quay and Clarke Quay.

A visit to Singapore can be planned around a few days or a week as there all kinds of attractions to suit almost any interest. Sentosa 
Island with Universal Studios, the one of a kind Night Safari and a vibrant food scene are among the attractions on offer. 
Singapore's strategic position also makes it an ideal location to begin a cruise to the nearby Straits of Malacca, Malaysia and 
Indonesia or a trip to Bangkok on the luxurious Eastern and Oriental Express train. �e modern Marina Bay Cruise Centre opened 
recently to serve cruise lines who are increasing port calls to Singapore.

Robert W Guy CMP is the executive consultant to the CEO and the Destination Asia Group. In this role, ‘Bob’ works with
James Reed and his team on strategic planning, group IT and online development and tactical initiatives in sales and marketing to
various business segments of the Destination Asia Group.

Bob’s philosophy of the travel industry fits perfectly with Destination Asia’s mantra of being a “family business” and its unwavering
commitment to service excellence and CSR. As such, he is a true member of the Destination Asia “family”.
An American citizen, Bob has more than 40 years travel industry experience, including 30-plus years at a DMC in South East Asia.
Bob moved to Singapore in 1979 where he served as Group General Manager of Tour East before joining Pacific World in 1989 as 
co-founder of operations in Singapore, Malaysia and later Bali.

Jim Reed and Bob met in 1982 and have been friends for the past three decades. 

In 2010 Gill and Bob Guy joined Destination Asia in Singapore and Malaysia and this development brought the number of 
companies in the Destination Asia network to a total of ten (now 11, with the opening of Destination Asia Japan in 2011).

While in Singapore, Bob served five years as Director of the Singapore Tourist Promotion Board (STPB) and eight years as a
Director of the Sentosa Development Corporation. He and his wife Gill have won many industry awards and accolades, including
an “Outstanding Contribution to Tourism” award from the STPB for work on the “Singapore Can Lah!” project in 2003.

Meilin Tay has enjoyed a career characterized by leadership roles in conference and exhibition management. She began her career 
in exhibitions and event marketing and has more than 20 years’ industry experience in conference management as a Professional 
Conference Organizer (PCO), as an exhibition organizer, and as a company manager.
 
Meilin has served as general manager for a number of leading companies in Indonesia and Singapore, including at Pico and Pacific 
World. Her areas of expertise cover marketing communications, sponsorship procurement, meetings and event management – both 
at international corporate and association levels. Born in Kuching, Sarawak, Meilin was also previously vice-president 
(conventions, 2006/2007) of  SACEOS (Singapore Association of Convention and Exhibition Organizers).
 
Meilin now serves as the General Manager of Destination Asia Singapore under the helm of Bob Guy who oversees both the 
Singapore and Malaysia management.
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�ambodia
Patrick Chase

General Manager
Sokhon Yeang

Managing Director 

Isolated for many years, Cambodia has opened its doors to tourism in recent times and is now one of the hottest destinations 
in Asia. �e best known and most visited of its numerous attractions is Angkor, home to approximately one thousand spectacular 
temples dating back to the 12th century. �e complex is said to be the largest religious monument in the world. However, of all 
the country’s Khmer temples, Preah Vihear, located atop a 525m cliff on the border between Cambodia and �ailand, is reckoned 
to have the most spectacular setting.

�e ruins of Angkor are located amid forests and farmland. Nearby is the busy town of Siem Reap, a popular tourist destination 
and gateway to the temples. To the north is Tonle Sap, the largest freshwater lake in South East Asia and another of Cambodia’s 
natural attractions. On its banks is the country’s capital, Phnom Penh, once considered one of the loveliest French-built cities 
in Indochina. 

Phnom Penh is perfectly positioned at the crossroads of the Bassac, Tonle and Mekong rivers providing a stunning riverfront for 
guests to relax next to. �is beautiful city is dispersed with stunning colonial heritage, a glittering palace, captivating national 
museum and a great selection of restaurants serving traditional and contemporary delicacies. Cambodia enthralls travelers with its 
compelling history, fascinating heritage, abundance of untouched countryside and heart-warming people who are happy to share 
their unique culture with you.
 
Meanwhile, the country’s main beach resort of Sihanoukville is rapidly gaining international recognition with a number of outlying 
islands also attracting those in search of a luxurious break.

Yeang Sokhon (Khon) is the Managing Director for Destination Asia Cambodia. Born and raised in Siem Reap, his career in
travel began when he joined the government-run department of tourism in his home town in 1989. Soon acknowledged as the 
foremost professional guide at this famous cultural site, Khon then left to join the private sector before collaborating with other 
investors to open Destination Asia Cambodia. 

Khon has worked with many of our clients over the years and is particularly proud of the accolades afforded him by the 
World Monument Fund. He has also worked closely with acclaimed National Geographic photographer Steve McCurry, 
as well as with numerous high profile institutions and corporations.

With operational offices in both Phnom Penh and Siem Reap, Khon and his highly experienced staff are at the forefront of
Cambodia’s rapidly growing tourism industry.

Patrick joined the Destination Asia team as General Manager of Destination Asia Cambodia in November 2016. He was raised in 
Hong Kong which gave him a lifelong passion for travel and in particular Asia. After a spell in Australia and 10 years working with 
some of the UK’s leading tour operators, Patrick booked a flight to Cambodia where it was love at first sight - and it wasn’t long 
before he made the move permanent. Having run a DMC in Phnom Penh for three years, Patrick worked as Director of Sales for a 
leading luxury travel firm in Bangkok but was unable to resist the call back to Cambodia when an opportunity arose to manage 
Destinations Asia’s office in Siem Reap. 

“Cambodia is a special place for me and for most of the people who are lucky enough to visit. �e magnificent monuments of 
Angkor are of course reason alone to visit Cambodia, but it is the country’s more recent history combined with the Khmer people’s 
continuing renaissance which continues to cast its spell.”
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�alaysia
Andrea Lee

Area Director - Kuala Lumpur
Sadie Yeoh

General Manager 

Located partly on a peninsula of the Asian mainland and partly on the island of Borneo, Malaysia has in a relatively short space 
of time become the ninth most visited place in the world. �at’s not altogether surprising, given the country’s extraordinary 
abundance of natural riches and attractive culture, which it has successfully promoted with its ‘Malaysia Truly Asia’ promotional 
campaigns.

�e peninsula is home to Kuala Lumpur, the country’s modern capital with its fascinating mix of Malay, Chinese and Indian 
influences. Here, too, is the incredible 88-storey Petronas Twin Towers, the world’s tallest identical buildings.

On the fabled island of Penang is Georgetown, with its strictly preserved colonial-era shophouses and unique townscape, which 
springs to life in the evenings when visitors and locals head to the restaurants and hawkers stalls.

Taman Negara national park,  the highest point of the Malay Peninsula, boasts one of the world's oldest tropical rainforests and is 
now a popular ecotourism destination. �e Cameron Highlands are also renowned for their beautiful forests, waterfalls and tea 
plantations.

Some of Southeast Asia’s most spectacular beaches can be found at Langkawi, an archipelago of 99 islands in the Andaman Sea, 
most of which are uninhabited.

Malaysian Borneo is renowned for its wealth of pristine natural attractions, wild jungle, gorgeous beaches, orangutan sanctuaries, 
remote tribes and granite peaks, including Mount Kinabalu, the highest mountain in Borneo. Truly, Malaysia has it all.

Sadie Yeoh, our general manager of Destination Asia Malaysia, has developed a well deserved reputation for leadership in the field 
of destination management, meeting and events planning and delivery, cruise ship handling as well as management of specialized 
services for luxury products such as the Orient Express and FIT/leisure travel services.
 
After 30 years in the travel industry, Sadie is also well known in the producing markets of Australia, New Zealand, Europe, 
South Africa, US and the UK as well as with Asia. She personally co-ordinates programmes at pier-side along with her Cruise Asia 
teams in Penang, Port Klang-Kuala Lumpur, Langkawi, East Coast Peninsular Malaysia and Sabah. 
 
She loves to travel, meet interesting people and enjoys sharing the special charms and unique attractions of her homeland and the 
island of Borneo.
 
When not working, Sadie volunteers her time with local church organizations to help underprivileged children. “Giving back to the 
community gives me a pleasant feeling of being connected and the satisfaction of knowing I’m doing my bit to make the world a 
better place.”

Andrea serves as Area Director in the capital city of Kuala Lumpur, where she is the main liaison person with local authorities 
and MyCeb (Malaysian Convention and Exhibition Bureau). A business administration graduate from the College of St Elizabetha 
in the USA, Andrea has had more than 25 years’ experience in the meeting and incentive groups sector, along with extensive 
involvement in the PCO business and also as head of sales & marketing for several international chain hotels. 

�e excellent rapport she enjoys with key industry executives gives Andrea the ideal platform for extending Destination Asia’s 
reputation for quality service to colleagues in the company’s Malaysia operations.
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�urma/�yanmar
Annette Graf

General Manager 
Phyu Su Mon

Director

For years a politically isolated nation, Myanmar – also known as Burma – has suddenly become the one that every tourist now 
wants to see. �anks to easier visa rules, government reforms and a new drive to attract foreign visitors, this beautiful country and 
its extraordinary sights is unquestionably Asia’s hottest destination. And yet its 1.5 million arrivals last year were fewer than even to 
Laos, so there’s never been a better time to experience Burma in its most natural and purest state.
 
High on the list of Burma’s many wonders is Pagan, a plain extending some 40 sq km which is home to a thousand Buddhist 
temples, many of which date back to the 11th century. Another popular attraction is the glittering 325-foot tall gold stupa of 
Shwedagon Pagoda in Rangoon, now known as Yangon. Not to be missed, too, are the amazing leg-rowing fishermen of Inle Lake.
 
Mandalay, the second largest and last royal city of Burma, is also rich in pagoda and palaces, while the mighty Irrawaddy River, 
which flows 2,000 km through the centre of the country, offers glimpses of a way of life that remains unaltered after centuries. 
�e small town and villages, with their friendly, welcoming people, the glorious mountains and endless forests are all there to 
be discovered and enjoyed.
 
It is this sense of being in the mystical Orient that really enthralls and enchants visitors. �e 21st century has barely intruded here, 
enabling Burma to retain its culture, spirituality and charm.

Since November 2012 Annette has led the Burma team of Destination Asia, based in the country’s head office in Rangoon. Burma 
has only recently emerged from 50 years of isolation to become the world’s latest must-see destination. Unique and truly 
fascinating, it has immense potential for tourism. Enchanted by the complex culture and religion of a country which remains 
untouched by the rapid changes taking place elsewhere, Annette is fully committed and proud to be working with the people of 
Burma during these exciting times.
 
Originally from Germany, Annette has extensive experience of Asia’s tourism industry, having been based for five years in 
Siem Reap as the Resident Manager in charge of Destination Asia Cambodia’s MICE (Meeting, Incentives, Conferences and 
Events) business. She also managed the many shore excursion programs for international cruise ship arrivals.
 
Before joining DA in 2008 Annette worked for several years in a senior position in sales and marketing for a �ailand DMC in 
Bangkok, as well as with a tour operator in Germany, the German National Tourist Office in New York, and a DMC for Alaska and 
Yukon based in Anchorage, Alaska.
 
Annette has a university degree in Business and Tourism Management and has also published a book about Social Responsibility in 
Tourism following studies in her home country. 

Phyu Su was born in 1979 in Rangoon. After graduating in English Language & Literature from the University of Rangoon, 
Phyu Su earned diplomas in Tourism Studies and Management from National Management College and Diploma in French from 
French Institute in Rangoon.
 
In 2000, she began her career in tourism as an assistant sales manager in one of the top local tour companies in Burma. 
Two years later, Phyu Su joined Destination Asia for the opening of the company’s Burma office in Rangoon.
 
An enthusiastic participant in all sorts of tourism related training and workshops, she is also a visiting lecturer at a tourism 
management institute in Rangoon.
 
During her free time, she attends sales and HR management courses, visits other countries and is a keen reader.
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�aos
Somsak Paseuthsai (Sak)

Country Manager

Once known as the “Land of a Million Elephants”, Laos offers a refreshing change from the modernity of the rest of the world. 
�ere are no trains to rush for, traffic lights are seldom seen outside of the capital and the pace of life is remarkably slower. With a 
population of 5.7 million, Laos is one of the most sparsely populated countries in Asia. Visitors will be surprised at the wealth of 
leisure opportunities including gourmet restaurants, sunset cruises down the mighty Mekong and heritage hotels in Luang Prabang.

Landlocked at the heart of Southeast Asia, mountainous and mysterious, Laos was for years politically isolated from the rest of the 
world. Now easily accessible to tourists, this beautiful and mostly pristine country is opening up its secrets, offering visitors a trip 
back in time. Here, the pace of daily life is wonderfully slow and relaxed, even in its riverside capital Vientiane, home to some of 
the region’s most important temples.

�e charming city of Luang Prabang, which until 1975 was the country’s royal capital, is the country’s most popular destination. 
Located on a peninsula between the Nam Khan and Mekong rivers, Luang Prabang is famed for its French colonial architecture, 
pavement cafes and bistros, and stunning golden-roofed temples.

An absolute must is a visit to the extraordinary Plain of Jars in the town of Phonsavan, where hundreds of ancient jars hewn out of 
rock are scattered around the landscape. Varying in size, the origin and purpose of these huge jars remain one of Southeast Asia’s 
great mysteries.

Running through the heart of Laos is the mighty Mekong, the region’s longest river and a great way to enjoy spectacular mountain 
and forest scenery. En route are the Pak Ou Caves, famous for their vast collection of miniature Buddha sculptures, and Si Phan 
Don, a beautiful set of islands and rapids that are home to rare Irrawaddy dolphins.

�e riverside town of Vang Vieng is one of the country’s fastest growing attractions, thanks to the dramatic limestone mountains 
and the laid-back ambiance that is so typical of Laos.

Sak was born and still lives in the former capital of Luang Prabang in northern Laos. For 15 years, he worked as a freelance guide, 
travelling the length and breadth of his homeland.
 
He joined Destination Asia Laos in 2002 as an English speaking guide, as well as Operation and Country Manager.
 
With his intimate knowledge of Laos, Sak has helped Destination Asia to develop numerous interesting tour activities, adventures 
and cruises, along with socially responsible projects such as eco tourism and cultural exchange programmes.
 
Ten years’ management experience with Destination Asia Laos has made Sak a true visionary and one of his country’s leading 
tourism figures. In his spare time he loves traveling, trekking, biking and looking for interesting new activities to include in 
Destination Asia Laos programmes.

Somphone ‘Tik’ Sourisack
Reservations Manager

Somphone ‘Tik’ Sourisack was born in Luang Prabang, the former royal capital where he now lives and works as a key member of 
the Destination Asia Laos team. Tik studied further education in the capital of Laos, graduating with a diploma before returning to 
his home town. 

Since graduating Tik has worked for a number of luxury hotels in Luang Prabang,including Hotel de la Paix and SADA Hotels. 
He now leads the reservations team at Destination Asia, using his 10 years’ plus experience in the travel industry to help keep them 
at the forefront of travel in the region.
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Our Asia Executive Team

James Reed, our co-founder and CEO, is responsible for the overall management of the 
Destination Asia Group …. and its vision and strategic planning. Jim works closely with the 
11 country MDs / GMs to ensure the Group is delivering the absolute pinnacle of service to our 
international clientele, and regularly consults with Destination Asia’s key customers to ascertain 
new trends in our varied source markets. 

�e expansion of the Group from 2 countries to the now 11 is representative of Jim’s insight into 
the need for a truly pan-Asia dmc and a future that includes a broad range of inter-disciplinary 
market segments matched with unique products and leading edge new online technology. 

Jim is not only a “Father figure” to the 609 staff of Destination Asia but is our “vision for the 
future” leader.

James Reed

Pornthip Hirunkate  -  Addie  -  a co-founder of the Destination Asia Group, is the Deputy 
CEO of the Destination Asia Group [in addition to her �ailand responsibilities]. 

Addie co-ordinates and manages the HR functions of the Group which involves training, 
senior executive recruitment and ongoing professional development. Addie’s broad experience 
in the Asia travel industry is widely recognised and she therefore also acts on the CEO’s behalf 
when Jim is occupied with multiple corporate management issues. 

Addie’s work history is not only acknowledged throughout  the industry via her numerous 
volunteer work, but, it is also a part of our mantra that if Jim is “the Father figure” of our 
‘family company’ Destination Asia then Addie is “the Mother figure”.

Pornthip ‘Addie’ Hirunkate

Nicholas Mulley is the Chief Operating Officer of the Destination Asia Group and was 
promoted to his current position after serving as the Managing Director of our Greater China 
operations. An Australian national, Nicholas graduated from UNSW as a qualified commercial 
pilot with a Bachelor’s Degree in Aviation. Nicholas became the GM of our Burma company in 
Rangoon in 2002 and then moved to Vietnam where he was Business Development and 
Operations Manager until his transfer to Beijing.

Nicholas said: “I have always believed that if you love what you do, you will never work a day 
in your life. I have been so fortunate to experience living and working in three very different 
Asian countries and cultures. In Asia, I have an opportunity to do something I love, every day 
of the week.”

Nicholas Mulley

Bob Guy is a highly respected 40 year veteran in the Asia inbound travel business and is a 
senior executive on the management committee of the Destination Asia Group.

Although a competitor  -   but also a behind the scenes friend  -  up to 2010, Bob has been a 
pioneer in many facets of the travel industry in the Far East, most importantly in introducing 
the American MICE market to the wonders of  Asia. 

Bob has  been on many Boards of Asia travel associations and has been a proponent of 
“international quality legal, operational and compliance standards” in the Far East … and now 
Bob provides the same wisdom and counsel to the Destination Asia Group [in addition to 
being the MD of our Singapore and Malaysia companies].

Robert W Guy CMP

Paul Levrier has been with Destination Asia Vietnam since its inception in late 1996 and its 
MD from early 2001. 

Paul is the ‘creative heart’ of the Company and has been largely responsible for the wide range 
of our unique and touching and “I feel like I’m really there” images, logos, photos, artwork, 
business cards, collateral layouts, web site formats, stationery, S&M support material, trade 
show backdrops, gifts, cards, special MICE promotional events, brochure designs … just about 
every external communication vehicle since our inception in late 1996. 

Paul  -  the Steven Spielberg our family business  -  is an active member of the senior executive 
team of the Destination Asia Group.   

Paul Levrier

“ … the true test of a director , and indeed an Army General , is not that he must assume the risks and walk and lead 
from the front but that he always remembers to take care of the subordinates on his team following behind … “
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Our Team On The Ground

�ailand
 
Now our Executive Director �ailand, Vorayute (Yoot) Meksute has had a long and 
distinguished career in the travel industry. For over 15 years, Khun Yoot was a senior 
operations manager specializing in cruise ship operations and overland tour development. 
In 1996, Khun Yoot joined Destination Asia as a co-founder where his responsibilities have 
expanded to include the daily management of the Operations Department in Bangkok; 
supervision of the provincial office network throughout �ailand; and most importantly our 
Cruise Ship Department, which is widely recognized as one of the most professional cruise line 
operations in Asia.

Khun Yoot enjoys listening to music on his state-of-the-art stereo and DVD system in his free 
time and relaxing with his family at his country cottage in the Kao Yao National Park. 
He is also active in coordinating the company’s charity sponsorship of children in �ailand’s 
upcountry regions.Vorayuth Meksute

Vietnam
 
Phu, the company’s Director in Vietnam, began his career as a local guide with 
Destination Asia, quickly progressing to become the company’s Cruise Asia manager. 

Known for his infectious laugh and friendly personality, Phu’s extensive experience in 
Vietnam tourism and positive approach to work has proven to be a great asset for the 
company’s operations. 

Phu manages much of the behind-the-scenes operations and administration, as well as 
controlling large group movements that can sometimes exceed 40 vehicles and guides.  

Le Thanh Phu

China
 
Steven Wang joined Destination Asia China team in 2010 as Operations Manager and was 
promoted earlier this year to China Operations Director. His career includes six years as tour 
manager with a large international travel company handling groups from US. Prior to joining 
Destination Asia, Steven worked for a US travel company based in Beijing.

Steven is particularly strong in communicating between clients and suppliers, as well as 
facilitating on-site operations. He currently manages a team of over 100 people, including 
guides, drivers and sub-contractors. He continues to be actively involved in the ground 
handling of all kinds of programs, such as inspection tours, large incentive programs, executive 
board meeting and high end leisure programs. Steven’s industry experience, network and 
contacts enable him to provide the best service for Destination Asia China’s customers and 
help them create innovative and exciting programs in accordance with their specific needs.

Born in Beijing, Steven is deeply proud of China’s long history and great culture, and loves to 
discuss his experiences while growing up during in one of his country’s most exciting periods.

Steven Wang

Japan
 
Peter is fluent in many languages, including Japanese, English, French, German and Dutch. 
Joining Destination Asia in 2014, Peter brought with him a high level of expertise in 
Inbound FIT, MICE and corporate business, both with hotels and DMCs. 

He has a comprehensive knowledge of international markets and a profound understanding 
of Japanese hospitality and tourism business, as well as Japanese business culture.

Hong Kong
 
Our General Manager in Hong Kong brings an immense wealth of experience and leadership 
to operations on the ground. 

Katie’s commendable background in hospitality and events presents her with superior 
organizational skills, travel knowledge and impeccable attention to detail. Her unique insight 
and understanding of what is required on the ground transpires into excellent customer 
service and the best possible client outcomes. 

With a charismatic attitude and ‘can-do’ attitude, Katie leads by example and is constantly 
inspired by the wealth of experiences Hong Kong has to offer visitors.

Indonesia
 
Born and raised in �e Netherlands, Andrea graduated from MTRO (Tourism School 
for Middle Management) in 1992 before working at the London Gatwick Airport Hilton for 
one year. Following this she made the bold move to Makassar, South Sulawesi (1994 – 1996), 
where she worked as an office manager and helped set up the tour department and managed 
daily operations at a new agency. 

Staying with the company, she then took on the role of Rooms Divisions Manager at Pantai 
Gapura Makassar Hotel, before moving to Bali. In Bali Andrea was appointed Tourism 
Planning & Development Executive at a reputable agency, setting up regular training events 
and developing staff potential.

Singapore
 
Desmond Foo has an extensive career in the leisure and hospitality industry, working in fields 
of revenue management and global distribution, while also managing hotel openings in more 
recent years. Before joining Destination Asia, Desmond held key positions at Banyan Tree 
Hotels and Resorts and Starwood Hotels. 

He joined Destination Asia Singapore in 2014 to lead the leisure travel team, highly 
anticipating the dynamic offerings of this role while utilizing his travel trade industry 
knowledge and strategic planning background to maximum effect.

Peter Cools

Katie Buxton

Andrea Bakker

Desmond Foo

“ … the heart of a Company are those staff who actually deliver the service or make the product for without achieving 
excllence in this critical part of a Company the creative work of the sales teams will eventually all go for naught … “
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Testimonials

We have worked closely with Destination Asia for 15 years (since the founding of Odysseys Unlimited) and consider 
them to be both an exemplary business partner and a long-term friend. �eir consistently high level of service in all 
areas – from itinerary planning to operational details to hotel negotiations to the assignment of talented/caring guides - 
has been a hallmark of how their business is conducted and helped our business to grow substantially in Southeast Asia. 
Each individual office (we utilize several) is well managed and efficiently run, with quality staff members at all levels. 
We look forward to many more years of our productive – and enjoyable! – relationship with Destination Asia.

Bruce A. Epstein
President - Odysseys Unlimited, United States of America

“ “

I can’t stress enough the importance of working with a DMC that is deeply attuned to the needs of our discerning 
clientele and who will go out of their way to deliver on this understanding. It’s a pleasure for me to say that in 
Destination Asia we have partnered with such a company. We have worked with them on our Asia programs for 
a number years and have found their experience, professionalism and dedication to be unmatched. �e extensive 
network, superb local knowledge and consistently high standards that Destination Asia offers has allowed us to create 
a diverse and successful range of unique programs in the Asia region. We look forward to many more years of success 
in partnership with Destination Asia!

Michael Walker
Supplier Relationship Manager - Directions, Australia

“

“

Having had the pleasure of partnering with Destination Asia, in its various countries of operation over the past 18 
years or so, I can honestly say that we have found a partner who understands service excellence, going the extra mile 
and delivering a seamless program each and every time. I am always astounded by how an organisation can so 
successfully ensure that its values and morals are carried through to each office in countries across Asia. 
No matter which country you deal with, it’s like dealing with ONE company. DA’s up-to-date communication in 
times of natural disasters and strife have also given us confidence that there is always a plan B ready to be put into place 
at the drop of a hat. If you’re looking for professionals, who feel like part of the family ..…you’re in the right place !

Shelley Everest
Director - Operations, Impact Incentives and Events, South Africa

“
“

Destination Asia has been our key DMC partner throughout Asia for over 6 years, and has made an enormous impact 
to the creative ideas and service levels we have been able to provide our clients for their conference, meetings and 
incentives. Each Destination Asia office we have liaised with has always been truly professional and provides us with 
extremely creative and informative proposals showcasing unique local knowledge and added value. As one of the UK’s 
largest event management agencies we are proud of our partnership with Destination Asia and together are able to 
provide our clients with a dedicated service and offer unique event experiences throughout Asia.

Laura-Jane Stanwell
Senior Creative Development Manager - Incentives, Zibrant Live, United Kingdom

“

“

Destination Asia once again proved to be a valuable strategic partner helping us develop and operate a complex 
incentive program in Sanya, China for a global hi-tech firm. �is partnership started with their US based office in 
Chicago which allowed us to coordinate on same time zones and stay ahead of the curve as we had a very short window 
to plan and operate this program. �eir local team joined us on the site inspection and remained a key player 
throughout the planning and operational phases of the program. Destination Asia's extensive network of contacts in 
the area was critical and proved to be an invaluable resource in bringing creative options to the table as well as being 
able to react quickly to changes during the operation of the program. All of the staff were extremely professional and 
took great pride in their work. Destination Asia is a must have partner when doing business in Asia!

Donald Potter
Travel Buyer - Maritz Travel, United States of America

“

“

Burma/Myanmar
 
Kori Cicero, Sales & Product Manager, Destination Asia Myanmar.
Kori Cicero is our passionate Sales & Product Manager based in Yangon, Burma. 
Kori has been living in Burma for the past three years, creating high-end itineraries 
for French, English and Spanish markets. 

She drives great team efficiency through effective communication, ensuring seamless 
operations, and proposals that are the perfect fit for the target market. Kori is dedicated 
to developing new experiences and masterminding exceptional activities in Burma’s 
fascinating cities. 

She also monitors the opening of regions within the country’s context of political change, 
guaranteeing no fresh travel opportunity is overlooked.

Kori Cicero

Malaysia
 
Anna Marie Chai has worked in the tourism industry for over 20 years  and has extensive 
personal knowledge and experience from being involved in all facets of the business. 

For the past 9 years she has been intricately involved in the operational aspects of the leisure, 
cruise, and meetings and events sectors. Anna Marie is based out of Destination Asia’s 
Kota Kinabalu office and oversees destination services on the island of Borneo. 

Anna Marie also has intense enthusiasm for Corporate Social Responsibility endeavours.

Anna-Marie Chai

Cambodia
 
Lynol joined Destination Asia in 1999, beggining his career in tourism in 1992 when he 
joined the Ministry of Tourism in Phnom Penh. Back then, Cambodia’s tourism industry was 
still in its early stages of development, and it’s only in recent years that its true potential has 
been realized. 

�roughout this period, Lynol gradually worked up the career ladder, eventually gaining a 
senior management position with a reputable DMC in 1997. Enjoying close contacts with 
Destination Asia colleagues in Vietnam, he later joined the company and founded the 
Cambodian operation in 1999.

Lynol Yi

Laos
 
Somphone ‘Tik’ Sourisack was born in Luang Prabang, the former royal capital where he 
now lives and works as a key member of the Destination Asia Laos team. 

Tik studied further education in the capital of Laos, graduating with a diploma before 
returning to his home town. Since graduating Tik has worked for a number of luxury hotels 
in Luang Prabang,including Hotel de la Paix and SADA Hotels. 

He now leads the reservations team at Destination Asia, using his 10 years’ plus experience 
in the travel industry to help keep them at the forefront of travel in the region.

Somphone ‘Tik’ Sourisack
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United Kingdom & Ireland (MICE / C & I)
 
Susan Scales has many years’ experience of working within a wide cross-section of the 
tourism industry, with particular operational emphasis in the conference and events market. 
Prior to founding Global Marketing Connections in 1998, Susan was sales and marketing 
director with Tour East International.
 
Susan has worked for Jim and Addie since 1991 so she has an intimate understanding of the 
“heat and soul” of the Destination Asia Group. Her knowledge of, and professional 
reputation in, the UK’s C&I market is unparalleled , hence her amazing record of sourcing 
international Incentives and Meetings … to all of the 11 countries in Destination Asia. 

“ … I love Asia and I feel part of the Destination Asia family … “ so we at Destination Asia 
know that the passion Susan projects perfectly matches her intuitive connections to the 
conference and incentive market in “the old country”.

United Kingdom & Ireland (Leisure)
 
Greg joined Destination Asia in 2010 as their Leisure Representative for the UK & Ireland.  
With a background of over 20 years in the travel industry encompassing working for hotels, 
luxury tour operators and some of the largest online travel companies in the world, Greg 
then set up his own London based Marketing Company in 2008.  

A consummate traveller and self-confessed gourmet, Greg has travel running through his 
veins. He has visited in excess of 100 countries and visited many 1000s of hotels across the 
world, accumulating a wealth of travel industry knowledge and contacts that he brings to 
both Destination Asia and our industry partners.

South Africa
 
Liz Berry, who has been in the tourism industry for 28 years and first gained experience 
of Asia working �ai Airways and Singapore Airlines where she got valuable hands-on 
knowledge of marketing and sales. Later she opened the Singapore Tourist Board in 
South Africa followed by Tourism Australia developing new markets and undertaking 
project consulting.
 
During the last 10 years she has represented various DMC’s and prides herself on offering 
highly personalized services and focusing on client relations while growing the market. 
Her favourite DMC to date is Destination Asia.

Germany, Austria & Switzerland
 
Rolf Hinze has over 25 years’ experience in the travel industry, working with highly 
respected hotel chains such as Holiday Inns Asia-Pacific, Shangri-La Hotels & Resorts and
Four Seasons Hotels & Resorts, before opening his company in August 2002.
 
Rolf and his wife Gitte have successfully built an independent sales & marketing 
representation focusing on individual upmarket hotels as well as on tourism services 
in Asia and the Orient.
 
His personal relationships with senior and key partners and his curiosity in new and exciting 
destinations make him an extremely valuable and respected partner in the industry.
 
His passion for Asia and dedication to the day to day business, travel industry developments, 
various cultures and people, keep him positive, passionate and always open to new ideas.

Susan Scales

Greg Young

Liz Berry

International Sales Offices

USA & Canada (New York)
 
Henry Kartagener has comprehensive experience in the development and implementation of sales 
and marketing strategies for international travel products wishing to enter the North American 
market. Since 1995, he has focused on products and destinations that seek sustainable market 
shares at acceptable cost to revenue ratios.
 
�rough a marketing organization (KAI), Henry has worked with national tourism boards, 
hotels, airlines and destination management companies.
 
He also served as the Director of Marketing & Sales for South African Airways for 12 years. �e 
position was based in New York and included responsibility for both North and Central America.
 
Henry has represented Destination Asia in North America since 2005 and during that time 
Destination Asia has experienced a significant growth in market share.Henry Kartagener

Australia & New Zealand
 
Nicole Naylor is a founding partner in Destination Asia, having opened and managed our 
Vietnam operation for five years. She has held the role of Australian Regional Manager for 
nearly ten years, and is responsible for MICE sales from both Australia and the New Zealand 
market.
 
Nicole has travelled extensively throughout Asia, having spent more than ten years abroad 
before settling in her home town of Sydney. Offering a wealth of information during the design 
and research phase of a client’s proposal, Nicole is the first point of contact in Australasia for all 
things Destination Asia!

Nicole Naylor

USA & Canada (Minneapolis)
 
Destination Asia has been represented in the US and Canadian Mice marketplace by World 
Marketing Group (WMG) since 2015. Joe, the owner of WMG has over 25 years of sales, 
marketing and growth management experience in the IT and hospitality, and travel industries. 
An entrepreneur at heart, Joe has a strong desire to see things not as they are but as they could 
be so he makes a good fit for the ever-changing world travel market. 

When not working, Joe enjoys spending time with his wife, Carole and their four children. 
Favorite activities include alpine skiing, hiking and travelling to new and undiscovered 
destinations so he can share them with his clients.

Joe Lehn

“Our ISOs source new customers, analyse our competitors in their overseas markets and constantly conduct PR 
activities for our 11 country companies … the ISOs are actually are our de-facto ‘Ambassadors’ and their offices are 
“the international Embassies” of the Destination Asia Group.”

Rolf Hinze
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Bali
Lombok Komodo

BURMA

Inle Lake

Da NangRangoon

Our Asia Network
Cruise Asia by Destination Asia
 
Alvin Materi is the Regional Director of Cruise Asia by Destination Asia. A Canadian national, 
Alvin has an extensive travel background, including Shore Excursion Manager with Royal 
Caribbean Cruise Line, Destination Asia in Vietnam, and a senior sales and operational role 
with a major New Zealand inbound DMC. He also opened Cruise Asia’s San Francisco sales 
office back in 2008.
 
Alvin works with our key markets to identify new business opportunities, and directs the 
Cruise Asia regional sales and operational departments. With more than 20 years’ personal 
involvement in the cruise industry, including many of those operating in the Asia-Pacific 
region, Alvin heads our product development, port consulting and itinerary planning, and 
directs the ongoing ‘branding’ of Cruise Asia by Destination Asia.

Alvin Materi

Spain & Portugal
 
María Castro is the Group Director of Sales for the Spanish market. A Spanish national, 
Maria joined Destination Asia in 2009 after moving to �ailand in 1997. 
Since then she has worked extensively in specialized areas within the travel industry.
 
Maria's main interests are tailor-made and unusual itineraries, which she likes to explore herself 
in advance during personal trips throughout the region.
 
Fluent in English, �ai, Spanish and Portuguese, Maria has organized incentive groups and 
congresses throughout Asia. Her language ability has helped her to reach and link many  
prospects with Asia. “My goal is to keep Destination Asia in a recognized position within this 
market and to help make it the leading DMC, and the preferred choice for any client travelling 
to Asia.”

Maria Castro Roig

South America
 
Sidney joined Destination Asia to further represent their meetings and incentive, 
corporate meetings and leisure business in South America. A Brazilian native, he holds a degree 
in International Relations and more than 25 years’ experience in the travel industry. 

�e founder and President of his own DMC representation company with offices located 
in Argentina, Brazil and Mexico, Sidney has an extensive knowledge and high attention to 
customer service that complements Destination Asia’s values in delivering not only superlative 
travel services, but also in exceeding client expectations. 

Sidney enjoys spending his spare time participating in sports, savoring good food and visiting 
exotic travel destinations. One of his favorite work interests is to accompany incentive programs 
as a photographer and external observer.

Sidney Alonso

Norway, Sweden, Finland & Denmark
 
Christine represents and promotes Destination Asia’s meetings and incentive, corporate 
meetings and leisure business in the Nordic region. A Norwegian native, she has extensive 
experience in the travel industry and has lived and worked in six out of seven of the world’s 
continents.

�e founder and CEO of her own travel marketing company based in Denmark, Christine is 
meticulous when it comes to customer service and offers creative solutions that complement 
Destination Asia’s values in delivering not only exceptional travel services, but also in surpassing 
client expectations.
 
Christine enjoys recreational travel when time permits and is well-informed about various 
industries that support tourism, including fashion, cuisine and the film industry.

Christine Engen
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DESTINATION ASIA

THAILAND
2034/93-96 Italthai Tower, 21st Floor, 

New Petchburi Road, 
Huaykwang, Bangkok 10310, �ailand

Tel: (66) 2 127 5888  
Fax: (66) 2 127 5889

thailand@destination-asia.com

VIETNAM 
7th Floor, Building 55 Truong Quoc Dung Street, 
Ward 10, Phu Nhuan District, Ho Chi Minh City 

Vietnam 
Tel : (84) 8 3844-8071
Fax : (84) 8 3844-7885 

vietnam@destination-asia.com

JAPAN
5th Floor Ichikawa Building, 

5-13-3 Ginza, Chuo-Ku, 
Tokyo 104-0061 Japan
Tel: (813) 6278 7960
Fax: (813) 6278 8045

 japan@destination-asia.com

HONG KONG
Unit A/1, 6th floor @ Convoy

169 Electric Road, North Point, 
Hong Kong

Tel : (852) 2915 6028 
Fax : (852) 2915 6038 

hongkong@destination-asia.com 

CHINA
Suite 2503, Ocean Express Building A

Xia Guang Li, Chaoyang District
Beijing 100027, P.R. China

Tel : (86) 10 8446 7622
Fax : (86) 10 8446 7885

china@destination-asia.com

SINGAPORE
Suite #02-27

33 Ubi Avenue 3
Singapore 408868

Tel : (65) 6887 5508
Fax : (65) 6887 5065

singapore@destination-asia.com

MALAYSIA
Prima Tanjung, Suite 98-03-13A, 

Jalan Fettes, Bandar Tanjung Tokong, 
11200 Penang, Malaysia 

Tel : (60) 4 892 7378
Fax : (60) 4 899 6378

 malaysia@destination-asia.com

INDONESIA
Jl. By Pass Ngurah Rai No.360

Sanur, Denpasar, Bali
80228, Indonesia

Tel : (62) 361 283898
Fax : (62) 361 283312

indonesia@destination-asia.com

BURMA / MYANMAR
02/01 2nd Fl, Pearl Condominium, Building A

Kaba Aye Pagoda Road, & Saya San Road
Yangon 11201, Myanmar 

Tel : (95) 1 541 162
Fax : (95) 1 548 972

myanmar@destination-asia.com

LAOS
House No. 04 Unit: 1 Ban Khili

Luang Prabang, Laos PDR
Tel : (856) 71 212 881
Fax: (856) 71 212 249

laos@destination-asia.com

CAMBODIA 
Villa 3, Street 228, Boeng Raing, 

Phnom Penh, Cambodia 
Tel : (855) 23 215 761 
Fax : (855) 23 213 441

cambodia@destination-asia.com

Office
    Contacts

Photography & Design under copyright
Destination Asia Ltd.

INTERNATIONAL SALES OFFICES

UNITED KINGDOM & IRELAND
(Meetings, Incentives, Conventions and Events)

Susan Scales
Tel : (44) 20 8949 1234
Fax : (44) 20 8949 3456

sales@gmc.uk.com

USA & CANADA
(Meetings, Incentives, Conventions and Events)

Joe Lehn
Tel  : (1) 612 925 4304

Toll-free (US/Canada): 800 722 ASIA (2742)
destination-asia@wmgdmcs.com

USA & CANADA
(Wholesale Leisure)
Henry Kartagener

Tel : (1) 212 239 7979
Toll-free (US/Canada): 800 524 7979

 info@kainyc.com

AUSTRALIA & NEW ZEALAND 
(Meetings, Incentives, Conventions

and Events / Wholesale Leisure)
Nicole Naylor

Tel : (61) 41 846 9780
nicole@destination-asia.com

CRUISE ASIA BY DESTINATION ASIA
 Alvin Materi

Tel : (64) 9 378 9603
Fax : (64) 9 378 9602
 alvin@cruise-asia.com

UNITED KINGDOM & IRELAND
(Wholesale Leisure)

Greg Young
Tel : (44) 20 7617 7404

greg@forkmarketing.co.uk

SOUTH AFRICA
(Meetings, Incentives, Conventions

and Events / Wholesale Leisure)
Liz Berry

Mobile : (27) 82 853 1161
liz@destination-asia.com

eberry@iafrica.com

SPAIN & PORTUGAL
Bangkok Head Office Sales Team
(Meetings, Incentives, Conventions

and Events / Wholesale Leisure)
Maria Castro Roig

Tel : (66) 2 127 5888
Fax : (66) 2 127 5889

maria@destination-asia.com

SOUTH AMERICA
(Meetings, Incentives, Conventions

and Events / Wholesale Leisure)
Sidney Alonso

Tel : (55) 113 569 0857
Mobile : (55) 119 8111 2221

salonso@agbrands.com.br

GERMANY, AUSTRIA & SWITZERLAND
(Meetings, Incentives, Conventions

and Events / Wholesale Leisure)
Rolf Hinze

Tel : (49) 6102 7996816
Mobile : (49) 174 9920910

destination-asia@finesthotelcollection.de

NORWAY, SWEDEN, FINLAND & DENMARK
(Meetings, Incentives, Conventions

and Events / Wholesale Leisure)
Christine Engen

Tel : (45) 3311 5600
Mobile : (45) 2810 2434

christine@unitedspiritnordic.com

HEAD OFFICE
2034/93-96 Italthai Tower, 21st Floor, New Petchburi Road, 

Huaykwang, Bangkok 10310, �ailand
Tel: (66) 2 127 5888  Fax: (66) 2 127 5889  Email: sales@destination-asia.com
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T H A I L A N D

V I E T N A M

C H I N A

J A PA N

H O N G  KO N G  

 I N D O N E S I A

S I N G A P O R E

C A M B O D I A

M A L AY S I A  

BU R M A / M Y A N M A R  
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www.destination-asia.com




